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Introduction

Business reputation and esteem are never granted and do not survive on its own. MBH Bank
Nyrt's (hereinafter Bank) business reputation and integrity are in the hands of its staff members.
Unlawful or non-compliant conduct may seriously damage the Bank's reputation and adversely
affect the Bank’s perception among the general public (including the media), our customers, our
shareholders and our business partners. All this can ultimately negatively affect the Bank's busi-
ness performance, market position, the Bank as an employer and the situation of employees.

Without confidence in the Bank's integrity and reliability, the most important pillar of business
success is missing. The Bank considers legal, ethical and responsible business conduct to be a
fundamental and essential part of its corporate and social responsibility.

The purpose of the Code of Conduct is to be a compass in our day-to-day work. By following it
carefully, we can all contribute to the maintenance of the Bank's reputation, to the achievement
of our corporate goals, and can, at the same time, promote the establishment and operation of fair,
reciprocal business and work relations - all in line with the Bank's social responsibility.

Our obligation therefore goes far beyond mere compliance. Each staff member is responsible for
ensuring the preservation of the Bank's corporate culture in their own field, which serves both sus-
tainable corporate development and the Bank’s social responsibility.

We thank our staff members and business partners for their support in the above joint work.

MBH Bank Nuyrt.
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The purpose of the Code of Conduct

The purpose of this Code of Conduct is to lay down ethical requirements for employees
in addition to the provisions of the applicable laws and internal regulations governing the
operation of the Bank, and to provide support for the identification and prevention of con-
duct risks, and regulate the procedure for reporting and dealing with conduct violations.

The scope of the Code of Conduct

The Code of Conduct applies to all organisational units of the Bank and its subsidiaries, as well as
to all executive officers, employees and other persons in a legal relationship with the Bank and its
subsidiaries.

In our daily work, we must act in accordance with the principles and rules set out in the Code
of Conduct.

The Bank also expects its business or other contractual partners to comply with the Code of
Conduct.

The Code of Conduct lists the most important legal and social expectations and prescribes the
conduct expected to comply with them. The rules contained in the Code of Conduct must always
be considered together with the internal regulations and instructions containing the applicable
detailed rules, and must be interpreted in accordance with them, including the decisions and po-
sitions of the supervisory and control bodies. Compliance with the rules contained in the Code of
Conduct does not exempt you of responsibility for violating the rules containing the detailed rules.

Our goal is for the Bank's employees to adhere to the standards of conduct set out in the Code
of Conduct not only in their internal procedures, but also in relation to the Bank's customers and
business partners, and the employees with each other and with the Bank’s suppliers.

Acts that endanger the operation of the Bank or adversely affect its reputation, as well as situa-
tions that threaten it, must be reported to Compliance without delay.

The members of the Board of Directors and the managers are responsible for the application and
enforcement of the Code of Conduct in their respective areas. As managers, they must also set
an example in this regard.
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Fundamental principles,

Integrity

We want to achieve the strategic and business goals fa
ganisation fairly and responsibly, respecting the legal
agreements and agreements signed by the Bank.

Compliance with applicable law and ethical
measures

Compliance with the applicable legislation, supervisory regu
regulations and instructions is a basic requirement for all staff
ration of the Bank. Our goal is for all employees of the Bank to
with the Code of Conduct. This requires all employees to be a
pectations, to which Compliance also contributes by all means. Cc
risk mitigating factor and is therefore of paramount importance in

The Bankis committed to preventing the emergence of suspected cc
it has a group-level anti-corruption policy that sets out the principle
anti-corruption activities.
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Fair treatment and non-discrimination

We enforce fair and equitable treatment based on respect and esteem as an integral part of the
business culture in our dealings with customers, business partners, employees, competitors and
any other person, as well as the wider public (including the media).

We reject all forms of discrimination especially based on sex, age, ethnic origin, religious or politi-
cal belief, belonging to any interest group, sexual orientation, different native languages and any
other direct or indirect discrimination-based excluding conduct.

Sustainable development

Sustainable corporate development is of paramount importance to us, and in this context we are
constantly striving to make good use of our resources. In the course of banking, we take into ac-
count the ecological, economic and social environment, treat valuable resources sparingly and
frugally, avoid processes that have a negative impact on the environment, and treat our staff
members responsibly. Sustainability aspects are unavoidable in business transactions and busi-
ness relationships, where we act ethically. The aspects of the Bank's activities comply with inter-
national and domestic environmental, ethical and social standards, and we consider it mandatory
for us to maintain that status.

In our offices we arrange for the separate collection and removal of hazardous and plastic waste.
We strive to reduce paper-based communication by electronisation and by using digital options.

Staff members, as members of the community and individually, are responsible for achieving the
above goals.
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Corporate social responsibility

We are committed supporters of the social, scientific, cultural-artistic and sports fields. In our day-
to-day banking activities, we monitor the direct and indirect social and environmental impacts and
consequences of banking decisions. Social and environmental responsibility is an integral part of
the Bank's business policy.

The long-term, sustainable, balanced operation of society is in our fundamental interest, there-
fore we take responsibility for the social environment, which is also significantly affected by the
Bank’s business operations. The Bank provides all the assistance necessary for its staff members
to carry out voluntary activities in the framework of social participation.

Provision of quality, customer-centred service

It is important for us to have a steady standard of service provided by the Bank, to develop pro-
ducts that focus on the needs of customers and are developed on the basis of them, with com-
petitive pricing that can be understood by customers, and to develop predictable, fast financial
organisational processes. In order to facilitate the most informed transaction decisions of our
customers, we pay increased attention to balanced, comprehensible, transparent and clear infor-
mation, during which the continuous availability and comprehensiveness of the necessary infor-
mation are ensured. When designing products, it is particularly important that they are tailored to
the actual needs, circumstances, and knowledge of customers and provide a financial solution
that meets customers ‘objectives. With regard to the pricing policy of the products offered by the
Bank, our priority goal is to create a fee and cost structure that is as simple as possible and can
be tracked by the customer.

In our operation, we pay special attention to the fact that the Bank or our services may not be
used forillegal business activities, such as terrorist financing, money laundering or other criminal
offences.

Misleading advertising and information is unacceptable to the Bank.
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Respect for market competition

The Bank and all its employees are committed to fair market co

pects with applicable laws and the principles of business condu

sible benefit to society. The Bank shall refrain from any conduc

ction of competition or abuse of an economic dominant position.
customers and the resulting fair markets where business associatio

fair agreements that are beneficial to both of them. In accordance
ctability and proportionality, the Bank strives to ensure that custo
ons are always determined by their own requests and interests and
Bank within the framework of fair rights and obligations set out in the a
unreasonable and disproportionate administrative barriers in establishi
minating a customer relationship. The Bank respects the freedom to chc

As part of the competition compliance programme, we will improve emplc
continuously review the Bank’s activities along the requirements of market

Co-operation, communication

We believe in adhering to honest, open communication both in the internal banki

in our relationships established with customers and business partners. We also ¢
the banking position in professional forums and in internal relations. In all situati
problem solving, positive communication, and collaboration. We do not transfer t
responsibilities that arise to external factors or other areas, but work on a commo
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Data protection and confidentiality obligation

The Bank attaches great importance to the protection and proper handling of personal data. A lot
of confidential information is generated during banking operations. In connection with our custom-
ers and business partners, we collect a large number of sensitive data in our daily activities, which
we store and manage within the legal framework. The processing of personal data, economic and
business secrets entrusted to us requires the utmost care, and we consciously and continuously
protect these types of data and observe the measures and rules for their handling as a daily task
for all our staff members.

Comprehensive protection of confidential information, know-how, business and banking and se-
curities secrets is particularly important in cooperation with customers, business partners and
market participants.

In addition to public data, all other data available to the Bank may be transferred to third parties
only within a regulated framework, in the case of certain types of data only with Compliance or
management licence. The obligation of confidentiality does not end with the termination of the
employment relationship, it also falls on the former employee.

We respect and protect the confidential information of others. We process personal data only for
the intended purpose, to the extent and for the time necessary. Access to or use of information
that cannot be justified by banking tasks is severely sanctioned with its criminal consequences.

We act in accordance with the same rules and with the same responsibility in relation to the hand-
ling of the personal data of the Bank’s staff members.
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The Bank considers it important that its employees act in the course of their daily activities,

taking into account the following aspects:
draw the customer’s attention, if necessary, to the relevant legal provisions in force, provide
the necessary information in good time to support performance according to the agreement,
provide balanced, non-diversionary comprehensive information, including the advantages and
disadvantages (risks), of the product or service, in order to reduce information asymmetry and
support the responsible transaction decision, in a verifiable manner
An investment product should be described with respect to the MIFID test completed accor-
ding to the customer’s personal responses, based on the customer's compliance and suitabi-
lity.
in customer relationships, seek to ensure that customers understand the contractual terms of
the product offered or sold to them, thereby considering the risks inherent in it, and are aware
of the negative consequences of non-compliance with their contractual obligations,
behave towards customers with professional awareness, honesty, helpfulness and a sense of
responsibility,
show cooperative and helpful treatment throughout the customer relationship life cycle (be-
fore the conclusion of the agreement, during the contractual relationship and after the termi-
nation of the agreement)
as a responsible salesperson, strive to promote responsible and transactional decisions mat-
ching the particular customer'’s long-term interests with their proactive behaviour, and main-
tain their impartiality in all cases.



Behaviour towards supp

The Bank selects its contractual partners according
force and adhere to all the principles and rules of c
Bank has also formulated for itself in the Code of Co

Behaviour towards business partners is also characte
initiative and helpfulness, and responsibility.

The Bank strives for long-term cooperation in its busines
maintain their independence and impartiality in their rel
tendering system for our higher value purchases and enfo

We also avoid bias, influence, and their mere appearance.
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The Bank supports competence and creativity. We require our own responsibility and commit-
ment from our staff members. Our goal is to enable our staff members to develop and use their
individual talents and skills to the best of their ability.

One of the keys to our success is the commitment and learning skills and willingness of employees.

We provide them opportunities for professional development through continuous training and the
operation of an internal education system.

The Bank supports its staff members so that they can keep work and private life in a reasonable
balance, as this can also increase their job satisfaction. The Bank takes into account the interests
of its employees on the basis of fair consideration, respects their personal rights, and recognizes
their right to privacy. In return, the Bank expects its staff members to responsibly protect their
health and work force. It is especially important for the Bank that the family and employment and
professional development of its staff members are compatible.

Contributing to all this, the Bank provides a healthy, non-discriminatory work environment. In or-
der to ensure the well-being of the employees, it runs an annual health programme and employs
an occupational physician.
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The managers strive to cooperate with their subordinates, provide the necessary support for
their work, and set an example for the staff members with their actions.

Appropriate recognition of the skills and abilities of the available workforce, ensuring overall
staff member satisfaction, and creating a good work environment are of paramount importance.
Itis especially important for us that managers respect the individual values, dignity and uniqu-
eness of our staff members in their management, monitoring and evaluation activities, as well
as in their daily relationships.




NM3H BANK

Conflicts of interest

Interests may conflict when different business aspects of sever:
simultaneously or when a private interest is confronted with a ba

Basically, we strive to prevent conflicts of interest. If a conflict of i
most diligent proceedings, then - in addition to its exploration - the se
liance must be informed in order to consciously handle the conflict o

Employees may promise or accept a gift in the course of their work c
only if its value does not exceed the ordinary and reasonable extent of
tion of the acceptor. It is strictly forbidden to accept money, vouchers ¢
that may affect the employee.

In connection with their job duties, the employee must be authorised
Compliance prior to acceptance.

The Bank also expects its employees to behave in all cases, on the basis o
ductis unquestionable and their tasks are performed solely on the basis of ot
considerations.
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The Bank is actively working with its means to prevent, curb and detect money laundering, terrorist
financing and economic crime. The Bank shall take continuous measures to prevent anyone from
using its organisational system, infrastructure, products, services for the purpose of money laun-
dering or terrorist financing, or from providing or providing the appearance of any assistance from
the Bank.

The Bank cooperates with the competent authorities and takes the necessary action even in the
event of the slightest suspicion of money laundering or terrorist financing.

We fully comply with EU and UN Security Council sanctions and embargoes. We consistently
comply with international and domestic embargo regulations, money laundering regulations and
related legislation.

The Bank does not finance illegal arms business, drug trafficking, child exploitation work, the slave
trade, prostitution or corruption.

The Bank does not and will not finance persons or business associations managed or controlled by
persons qualifying as unreliable, having been sentenced for any related criminal act.

The Bank takes into account the FATF recommendations.
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In addition to the classic consumer protection tools, our Bank also strives to increase the effici-
ency of financial consumer protection by continuously exploring and evaluating consumer pro-
tection needs.

We carry out our consumer protection activities along the lines of responsible and fair service
provider behaviour and the promotion of conscious consumer behaviour. A key element of this
bilateral responsibility is a responsible, prudent procedure on the part of the consumer. Therefore,
one of our most important tasks is to raise financial consumer awareness to a higher level by con-
tinuously expanding consumers’ financial knowledge.

In our communication with consumers, we strive to avoid difficult-to-understand or ambiguous,
non-detailed information, and to help consumers find their way through simple and comprehensib-
le explanations when familiarising them with each legal framework. We prefer clear, unambiguous
communication aimed at enforcing cooperative behaviour.

When designing our products and services and determining their contractual terms, we Keep in
mind compliance with consumer protection recommendations already in the product develop-
ment and process organisation phase, and we place great emphasis on advertising our products
and services on easy-to-understand contractual terms and conditions. Our general contracting
terms and conditions are always in accordance with the requirements of good faith and integrity,
are sufficiently clear and uncontroversial, and are intended to strike a balance and maintain a
balance of rights and obligations for consumers.
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Credibility of financial st

The Bank prepares its individual annual accounts and ¢
international accounting principles (IFRS). The Bank p
audited accounts approved by the General Meeting on its
publication and deposit, thus ensuring the transparency
report provide a real and reliable picture of the Bank's asse
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Indications from an external e-mail address will remain anonymous if they do not provide identify-
ing information about their sender and are not included in their e-mail address. In the case of an
anonymous report, we cannot notify the anonymous notifier of the result of the inspection.

Compliance with the Code of Conduct, which is also the individual responsibility of each staff
member, is monitored and controlled by Compliance within the Bank.

The Bank also operates an Ethics Committee specifically to support compliance with the rules of
the Code of Conduct and the professional management of priority cases.

In order to ensure the representation of employees'interests, the Ethics and Conciliation Commit-
tee of the Works Council also has the authority to clarify any irregularities or disagreements wit-
hin its scope of operation. The Commission also has a role to play in resolving conflicts between
employees and between managers and employees.

All these forums are intended to ensure that the Code of Conduct comes to life and works, as well
as to comply with its provisions as fully as possible.
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Act CCXXXVII of 2013 on Credit Institutions and Financial Enterprises (Hpt. - CIFE Act)
Act CLXV of 2013 on Complaints and Notices of Public Interest

Act V of 2013 on the Civil Code (Ptk. - Civil Code)

Act C of 2012 on the Criminal Code (Btk. - Criminal Code)

Act | of 2012 on the Labour Code (Mt. - Labour Code)

Act CXII of 2011 on the Right of Informational Self-Determination and on Freedom of Information
(Infotv. - Privacy Act)

Act CXXXVIII of 2007 on Investment Firms and Commodity Dealers, and on the Regulations
Governing their Activities (Bszt. - Investment Services Act)

Act CXX of 2001 on the Capital Market (Tpt. - Capital Market Act)
Act LVII of 1996 on the Prohibition of Unfair and Restrictive Market Practices (Competition Act)

Act CXXV of 2003 on Equal Treatment and the Promotion of Equal Opportunities



